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Who we are

The Bulletin of the Atomic Scientists is a nonprofit that provides authoritative
reporting on nuclear risk, climate change, and disruptive technologies, such as
advancements in bioresearch and artificial intelligence. What connects these

issues is a driving belief that because humans created them, we can control
them.

In 1945, the Bulletin was founded by Manhattan Project scientists who “could not
remain aloof to the consequences of their work.” Albert Einstein established the
Bulletin’s Board of Sponsors with J. Robert Oppenheimer as its first chair. Nearly
80 years later, the Bulletin continues to equip the public, policymakers, and
scientists with the information needed to reduce man-made threats to human
existence.

Learn more at www.thebulletin.org

J. Robert Oppenheimer, the first chair of the Bulletin's Board of Sponsors.
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Why advertise with the Bulletin?

Our award-winning journalism breaks news, ignites conversations, and challenges world
leaders. Since 1945, the Bulletin has provided in-depth reporting and analysis from trusted
experts. With a legacy stretching back to the creation of the atomic bomb, the Bulletin is a
long-respected publication with a reputation for providing readers with information they
can trust. Today, the Bulletin reaches more than a million monthly readers from around the
world on our website and engages many more across events, other digital platforms, and
our subscription magazine.




This Bulletin multimedia design won the 2020 Peter Lisagor
Award for Best Design in a Specialty Publication.

ack Gallant found me wandering
cluelessly around a part of the

Berkeley campus | had rarely

frequented as an undergraduate there, and
after we went for coffee, he took me up to
his lab, which is unusually bereft of gadgets
and equipment for a scientific lab. The guys
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Award-winning
coverage and design

The Bulletin has been recognized by the American Society of
Magazine Editors twice in the National Magazine Awards for
General Excellence.

In 2023, Paul Tullis won an AAAS Kavli Science Journalism
Award for his Bulletin article, “Is the next pandemic brewing on
the Netherlands’ poultry farms?”

In 2020, the Chicago Headline Club recognized the Bulletin for
its cutting-edge web design with a Peter Lisagor Award for Best
Design in a Specialty Publication.

The publication has won numerous other awards, including the
Olive Branch Awards from the N.Y.U. Center for War, Peace, and
the News Media.



https://thebulletin.org/2022/09/is-the-next-pandemic-brewing-on-the-netherlands-poultry-farms/?utm_source=Announcement&utm_medium=Email&utm_campaign=Announcement11092023&utm_content=DisruptiveTechnologiesBio_AvianFlu_11092023
https://thebulletin.org/2022/09/is-the-next-pandemic-brewing-on-the-netherlands-poultry-farms/?utm_source=Announcement&utm_medium=Email&utm_campaign=Announcement11092023&utm_content=DisruptiveTechnologiesBio_AvianFlu_11092023

Our audience, at a glance

With nearly half of our audience under the age of 35 and 60% based outside of the US, the Bulletin has an expanding audience that

largely skews male.

47%

Of Bulletin readers are under
age 35.

5

775,000

Monthly average readers

Of Bulletin readers are women.

O
1,000,000

Monthly average pageviews

60%

Of Bulletin readers are based
outside the US.

<
127,000+

Newsletter subscribers




In 2024, the Bulletin is read in over 240 countries

Users have visited our site from all seven continents.

Country Users
United States 39.3%
India 28.6%
United Kingdom 6.9%
;nada 4%
Zustralia 2.4%
Pakistan 2.1%
HIGHERREADERSHIP  LOWER READERSHIP : ?Sermany 1.2%
I -




“The Bulletin has become widely
recognized in America and abroad,
both as the best and most complete
source of authoritative information.”

Albert Einstein
Co-founder of the Bulletin's Board of Sponsors, 1949

A trusted source of information for nearly 80 years

With early leadership including luminaries like Albert Einstein and J. Robert Oppenheimer, the Bulletin has upheld a
legacy of elevating experts above the noise and providing perspectives that have shaped policy and politics.




“The scientific transparency
that the Bulletin provides is so
necessary, especially in a time
where climate misinformation
runs rampant.”

Jasmine Banks
Bulletin contributor

“Essential, informative, and
trustworthy—the Bulletin helps
readers understand man-made
threats to human existence and
how to help combat them.”
William J. Perry

Former US Secretary of Defense

“The Bulletin’s mission is as
urgent today as it was when
Albert Einstein and Robert
Oppenheimer helped found it.”

Christine Todd Whitman

Former Administrator of the EPA

“In an era of misinformation, I
trust I can go to the Bulletin for
reliable information, diverse
viewpoints, and scientific
analysis.”

Molly Hurley

Bulletin contributor




The Bulletin sells advertising on a
sponsorship model

A comprehensive package includes:

1 week of display advertising on the Bulletin website, which averages around 1 million views

per month

1 week of newsletter sponsorship, with emails averaging a 23.85% open rate and 2% CTR




Desktop and mobile display advertising on the homepage
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A Despair®: Interview
with Elizabeth Kolbert

about climate change

Muth Napuas achinr The false equivalency of nuclear
weapons, 1024 - PR
o disarmament and nuclear abolition

By Jasmine Owens | Nuclear Weapons, Opinion, Voices
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of Tomorrow

How International
labs could prevemt
beaks —and produce

o cutting edge pathogen
research

'm afrald | can’t do
that': Showld killer
robots be allowed to
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Why US nuclear waste
policy got stalled. And
what to do about It
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::..:;}:."v b::lnl by What do Americans really think about the
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Your Ad Appears Here

Eastern Lurope’s purchase of US Trump could win back the nuclear  Interview: Rose Gottemoeller on How the US gained and then lost
nuachear reacton s primarily about codes. Biden should put guardrails the precarious future of armas the ability to make medical marks
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Desktop and mobile advertising in articles
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the Nuclear Non-Proliferation Treaty. We're

actually quite proud of the fact that we have

Cameron Vega

someone in this position; | think we are the
only country in the world that has a
dedicated representative at that level,
dealing with the NPT.

Your Ad Appears Here

Share

When considering the potentially catastrophic impacts of military applcations
of Artificial Intelligence (Al), a few deadly scenarios come to mind
autonomous killer robots, Al-assisted chemical or biological weapons
development, and the 1983 movie WarGames

The film features a self-aware Al-enabled supercomputer that simulates a YOU r ad
Soviet nuclear launch and convinces US nuclear forces to prepare for a

retaliatory stnke. The crisis is only partly averted because the man (human) appea rS MeCinn: Therels an NPT Preparatory
characters persuade US forces 1o wait for the Soviet strike 10 hit before here Commlttee meetlng commg up And It,S one

retaliating. It turns out that the strike was intentionally falsified by the fully

autonomous Al program. The computer then attempts 1o launch a nuclear of three intersessional meetings between

strike on the Soviets without human approval until it is hastily taught about the
concept of mutually assured destruction, after which the program ultimately NPT conferences. What do you expect to

determines that nuciear war is a no-win scenatio. "Winner. none

happen there? There's been a lot of not very
US officials have stated that an Al system would never be given US nuclear

launch codes o the abiity 10 take control over US nuclear forces. However, Al much happening out of NPT meetings. Do
enabled technology will likely become increasingly integrated into nuclear you expect some sort Of progress toward
some kind of agreement at the next NPT

conference?
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Newsletter sponsorship

Read a shareable version of this newslefter in. your Drowser

Was this emal forwarded 10 you? SIgn up here 1o stay current

IT1S 90 SECONDS
TOMIDNIGHT

Your logo

Presented in partnership with
appears here.

July 22, 2024

PRESENTED IN PARTNERSHIP

Your Logo

WITH

Your headline

The text for your advertisement will
appear here. The Bulletin recommends
utilizing UTM tracking in the link you
provide for your advertisements.
Optimal text submissions should be
around 35 words. Bulletin readers
appreciate copywriting that is concise
and to-the-point. Your link will appear at
the end of your ad’s text and be
hyperlinked to look something like this:

Your gift fuels our mission to educate and
empower. Together we will work to ensure
science serves humanity.

Reply

&= Q




Website Ad Creative

In addition to the creative below, please also provide a URL, preferably with UTM tracking information.

Location Submission
Size
Desktop 1456 x 180px

homepage ad

Desktop article 1200 x 600px
ad

Mobile 600 x 500px
homepage and
article ads

*All ad copy must be approved by the Bulletin.

Display size

/728 x 90px

600 x 300px

300 x 250px

Filetype Notes

jpg, png

jpg, png

jpg, png

Keeping font size at 13pt or higher helps ensure
readability in this location. Adding a button
reminds viewers that they can click on the ad.

We suggest keeping font size no smaller than
28pt. Adding a button reminds viewers that they
can click on the ad.

We suggest keeping font size no smaller than
16pt. Adding a button reminds viewers that they
can click on the ad.




Newsletter Ad Creative

In addition to the creative below, please also provide a URL, preferably with UTM tracking information.

Location Submission
details

Headline, 35
words, and a

Copywriting

Logo placements = Minimum of
90px height,

Graphic 600 x 500px

*All ad copy must be approved by the Bulletin.

Display size

Reflects font style
and sizing of the
link Bulletin's newsletter

Minimum of
90px height,
variable width variable width

300 x 250px

File type

email, pdf,
docx

jpg, png

jpg, png

Notes

Copywriting that is concise, personable,
and easily understood resonates well
with the Bulletin’s large, diverse
audience.

Your logo will appear at the top of the
newsletter and above your copywriting
in a content block below the quote of
the day. Logos will appear on white and
light gray backgrounds.

Including a button reminds viewers
that this ad is clickable.
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Questions or orders?

Email us at advertising@thebulletin.org. Rate sheets are available upon request.
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